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3Q24 EARNINGS UPDATE 

 

PDD Holdings Inc. 

Domes5c Market Under Pressure, Will Temu Make PDD 
Great Again? 

SUMMARY 
 
PDD Holdings Inc. (PDD) announced its 3Q24 results before market open on November 
21. Total revenue grew by 44% y/y to US$13,721 Million, and non-GAAP net income 
reached US$3,792 Million. Quarterly performance was soRer than expected. The 
company launched “RMB10 Billion Fee ReducYon”, “Expansion to Western China” and 
“New Quality Merchants Support Plan”, receiving posiYve feedback. During Double 11 
Shopping fesYval, new iniYaYves included “10 Billion Voucher” and “Super Double 
Discount Event”. However, potenYal uncertainty surrounding de minimis tax regulaYons 
persists following the U.S. elecYon. AddiYonally, Temu, the company’s e-commerce 
pla`orm, has shiRed its expansion focus from the U.S. market to internaYonal markets 
outside the U.S. While PDD faces short-term profitability challenges, its overall growth 
rate conYnues to surpass that of its compeYtors.  
 
 
 
Quarterly performance was so2er than expected. Total revenue grew by 44% y/y to 
US$13,721 Million (vs. consensus of US$14,200 Million). Online markeYng services and 
others revenue grew by 24% y/y to US$6,815 Million (vs. consensus of US$6,783 Million) 
and transacYon services revenue grew by 72% y/y to US$6,905 Million (vs. consensus of 
US$7,320 Million). Gross profit reached US$8,237 Million and gross profit margin reached 
60% (vs. consensus of 62%). Non-GAAP operaYng profit reached US$3,697 Million (vs. 
consensus of US$4,280 Million). Non-GAAP net profit reached US$3,792 Million (vs. 
consensus of US$4,032 Million). In 3Q24, PDD faced short-term pressure due to intense 
compeYYon in China’s e-commerce market, prompYng the company to make significant 
investments in ecological development. To address these challenges, PDD introduced 
several strategic iniYaYves, including the “RMB 10 Billion Fee ReducYon,” “Expansion to 
Western China,” and the “New Quality Merchants Support Plan.” As part of the 
“Expansion to Western China” iniYaYve, PDD implemented comprehensive logisYcs 
support measures. These included covering all transshipment costs in Western China and 
reducing delivery fees for agricultural products and daily necessiYes by up to 70%, aiming 
to encourage merchants to enter the underserved and remote Western China market. 
 
Fee reduc8ons and merchant support policies have received posi8ve feedback. PDD has 
demonstrated a strong commitment to strengthening its relaYonships with merchants by 
increasing support through iniYaYves like the “RMB 10 Billion Fee ReducYon” campaign, 
announced in August. Since then, the company has introduced a series of supporYve 
measures, including service fee refunds, reduced security deposits, and waived shipment 
fees for orders from remote regions. These efforts are designed to help merchants lower 
their operaYng costs and improve their return on investment (ROI). As a result, merchants 
are more likely to concentrate their adverYsing and promoYonal acYviYes on the 
pla`orm, fostering a mutually beneficial ecosystem. 
 
New ini8a8ves on Double 11 Shopping fes8val. During the Double 11 Shopping FesYval, 
PDD introduced two major iniYaYves to drive consumer engagement and sales. Firstly, the 
pla`orm launched the “10 Billion Voucher” campaign for the first Yme, offering 
consumers direct financial benefits. This campaign resulted in strong sales growth across 
several product categories, parYcularly agricultural products, small home appliances, and 
daily necessiYes. The success of this iniYaYve showcased how the pla`orm, in 
collaboraYon with merchants, effecYvely met consumer demand. Secondly, the “Super 
Double Discount Event” provided support to a group of high-quality merchants with 
innovaYve products and technologies. Many naYonal brands used this opportunity to 
launch new premium products, quickly gaining recogniYon during the fesYval. This 
iniYaYve strengthened consumer trust in the pla`orm while creaYng value for both the 
demand and supply sides, fostering a more vibrant and balanced marketplace. 
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KEY DATA 

Exchange: NASDAQ 
Ticker: PDD 
Current Price: $104.09 
52-Week Range: $88.01 -$164.69 
Average Volume (3M): 16.05M 
Shares Outstanding (MM): 1,389 
Market CapitalizaXon ($MM): $144,557 
Fiscal Year-End: December 
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Expansion into non-U.S. market. Amid uncertainty surrounding potenYal de minimis tax 
and tariff risks following the U.S. elecYon, investor appeYte for fully valuing Temu’s 
business remains cauYous, pending greater regulatory clarity. Despite this, Temu has 
shiRed its expansion focus from the U.S. market to internaYonal markets. As of October 
2024, Temu reported 49 million monthly acYve users (MAUs) in the U.S., accounYng for 
74% of Amazon’s U.S. MAUs. However, U.S. MAUs and downloads have declined since 
their peak in July 2023. Concurrently, Temu has been aggressively pursuing user 
acquisiYon in non-U.S. markets. Notably, in October 2024, MAUs from Europe and LaYn 
America each comprised 28% of Temu’s total global MAUs. Daily acYve users (DAUs) from 
Europe and LaYn America accounted for 32% and 25% of global DAUs, respecYvely, while 
monthly downloads from these regions reached 21% and 34% of the global total. PDD’s 
overarching goal remains delivering unique value to consumers across various countries. 
As its global business grows, the company conYnues to enhance its capabiliYes to provide 
high-quality services and cater to the preferences and expectaYons of consumers in each 
market. 
 
Risks on domes8c E-commerce compe88on in China. During the 3Q24 conference call, 
management indicated that the release of addiYonal macroeconomic support policies 
created new opportuniYes for growth. However, PDD faced challenges in fully capitalizing 
on these favorable condiYons due to its operaYonal limitaYons as a purely third-party 
pla`orm. As a result, the company incurred significantly higher costs compared to its 
peers to remain compeYYve in offering similar products. This higher expenditure put 
pressure on PDD’s short-term profitability, underscoring the need for more strategic 
adjustments to opYmize its operaYons and cost structure. 
 
Valua8on: Short-term growth rate for revenue and net income may slow down, but s8ll 
outpacing Chinese compe8tors. The stock is now at US$116.49 per ADS, equivalent to 
US$161 Billion in market cap. From consensus, PDD’s 2024/2025 revenue will grow at 
63%/28% y/y to US$56 Billion/US$71 Billion in 2024/2025. Consensus esYmates PDD’s 
2024/2025 EBITDA of US$17 Billion/US$21 Billion, represenYng y/y growth of 30%/29%, 
respecYvely. PDD is currently trading at EV/EBITDA of 7x/6x in 2024/2025 vs. peers’ 
average of 13x/11x in 2024/2025.   
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Figure 1: PDD’s Financials 2021 – 2024E. 

 
Source: GLH Research; Company filings. 

 

Figure 2: Peer ValuaTon Analysis. 

 
Source: GLH Research; Company filings; Capital IQ. 

 

 

 

 

 

 

 

 

 

 

 

Unit：Million USD 2021 2022 1Q23 2Q23 3Q23 4Q23 2023 1Q24 2Q24 3Q24 4Q24E 2024E
Revenues 12,974 18,030 5,198 7,220 9,507 12,274 34,199 11,989 13,404 13,721 15,539 54,652
Costs of revenues -4,380 -4,345 -1,536 -2,581 -3,705 -4,844 -12,667 -4,515 -4,654 -5,484 -6,216 -20,868
Gross Profit 8,594 13,685 3,661 4,639 5,802 7,430 21,532 7,474 8,750 8,237 9,323 33,784
Sales and marketing expenses -6,187 -7,505 -2,245 -2,423 -3,003 -3,679 -11,350 -3,233 -3,597 -4,210 -4,491 -15,531
General and administrative expenses -213 -548 -113 -82 -105 -263 -563 -252 -254 -249 -482 -1,237
Research and development expenses -1,242 -1,434 -346 -378 -393 -396 -1,513 -402 -402 -423 -497 -1,724
Total operating expenses -7,642 -9,487 -2,704 -2,882 -3,501 -4,337 -13,426 -3,887 -4,253 -4,882 -5,470 -18,492
Operating profit 952 4,199 957 1,756 2,300 3,093 8,106 3,587 4,497 3,355 3,854 15,293
Interest and investment income, net 423 552 202 316 294 602 1,414 697 671 748 482 2,597
Interest expenses -170 -7 -2 -2 -2 -1 -6 0 0 0 -1 -1
Foreign exchange (loss)/ gain 10 -21 -2 22 13 -27 5 30 8 -76 31 -7
Other income, net 91 307 170 153 40 45 408 260 68 3 264 595
Share of results of equity investees 34 -21 15 1 -15 -2 -1 -7 -7 0 -9 -23
Income before income tax 1,340 5,008 1,339 2,246 2,631 3,709 9,926 4,566 5,237 4,030 4,620 18,454
Income tax expenses -267 -653 -221 -436 -485 -494 -1,636 -700 -817 -580 -753 -2,850
Net income 1,073 4,355 1,119 1,810 2,146 3,215 8,290 3,866 4,421 3,450 3,867 15,604
Net income attributable to ordinary
shareholders 1,073 4,355 1,119 1,810 2,146 3,215 8,290 3,866 4,421 3,450 3,867 15,604

Non-GAAP Adjustment Items 837 1,104 280 298 206 303 1,087 360 335 342 420 1,456
Non-GAAP net income attributable to
ordinary shareholders 1,910 5,459 1,398 2,109 2,351 3,518 9,377 4,226 4,755 3,792 4,286 17,060
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Gelonghui Research ("GLH") is a professional publisher of investment research reports on public companies and, to a lesser extent, 
private firms ("the Companies"). GLH provides investor-focused content and digital distribuXon strategies designed to help companies 
communicate with investors.  

GLH is not a FINRA registered broker/dealer or investment adviser and does not provide investment banking services. This report is 
not disseminated in connecXon with any distribuXon of securiXes and is not an offer to sell or the solicitaXon of an offer to buy any 
security. GLH operates as an exempt investment adviser under the so called "publishers' exempXon" from the definiXon of investment 
adviser under SecXon 202(a)(11) of the Investment Advisers Act of 1940. GLH does not provide investment raXngs/recommendaXons 
or price targets on the companies it reports on. Readers are advised that the research reports are published and provided solely for 
informaXonal purposes and should not be construed as an offer to sell or the solicitaXon of an offer to buy securiXes or the rendering 
of investment advice. The informaXon provided in this report should not be construed in any manner whatsoever as personalized 
advice. All users and readers of GLH's reports are cauXoned to consult their own independent financial, tax and legal advisors prior to 
purchasing or selling securiXes. 

Statements included in this report may consXtute forward-looking statements within the meaning of the Private SecuriXes LiXgaXon 
Reform Act of 1995. Any statements that express or involve discussions with respect to predicXons, expectaXons, beliefs, plans, 
projecXons, objecXves, goals, assumpXons or future events or performance are not statements of historical fact and may be “forward 
looking statements”. Such statements are based on expectaXons, esXmates and projecXons at the Xme the statements are made and 
involve many risks and uncertainXes such as compeXXve factors, technological development, market demand and the company’s 
ability to obtain new contracts and accurately esXmate net revenues due to variability in size, scope and duraXon of projects, and 
internal issues, which could cause actual results or events to differ materially from those presently anXcipated. 

The analyst who is principally responsible for the content of this report has represented that neither he/she nor members of his/her 
household have personal or business-related relaXonships to the subject company other than providing digital content and any 
ancillary services that GLH may offer. Unless otherwise indicated, GLH intends to provide conXnuing coverage of the covered 
companies. GLH will noXfy its readers through website posXngs or other appropriate means if GLH determines to terminate coverage 
of any of the companies covered. 

GLH is being compensated for its research by the company which is the subject of this report. GLH may receive up to US$200,000 in 
total within a year for research and potenXally other services from a given client and is required to have at least a 1-year 
commitment. None of the earned fees are conXngent on, and GLH's client agreements are not cancellable for the content of its 
reports. GLH does not accept any compensaXon in the form of warrants or stock opXons or other equity instruments that could 
increase in value based on posiXve coverage in its reports. GLH or an affiliate may seek to receive compensaXon for non-research 
services to covered companies, such as charges for presenXng at sponsored investor conferences, distribuXng press releases, advising 
on investor relaXons and broader corporate communicaXons and public relaXons strategies as well as performing certain other 
related services ("Ancillary Services"). The companies that GLH covers in our research are not required to purchase or use Ancillary 
Services that GLH or an affiliate might offer to clients. 

The manner of GLH's potenXal research compensaXon and Ancillary Services to covered companies raise actual and perceived 
conflicts of interest. GLH is commiued to manage those conflicts to protect its reputaXon and the objecXvity of employees/analysts 
by adhering to strictly-wriuen compliance guidelines. The views and analyses included in our research reports are based on current 
public informaXon that we consider to be reliable, but no representaXon or warranty, expressed or implied, is made as to their 
accuracy, completeness, Xmeliness, or correctness. Neither we nor our analysts, directors, officers, employees, representaXves, 
independent contractors, agents or affiliate shall be liable for any omissions, errors or inaccuracies, regardless of cause, foreseeability 
or the lack of Xmeliness of, or any delay or interrupXons in the transmission of our reports to content users. This lack of liability 
extends to direct, indirect, incidental, exemplary, compensatory, puniXve, special or consequenXal damages, costs, expenses, legal 
fees, losses, lost income, lost profit or opportunity costs. All investment informaXon contained herein should be independently 
verified by the reader or user of this report. For addiXonal informaXon, all readers of this report are encouraged to visit GLH's website 
hups://www.gelonghui.com.  

DISCLOSURES 

https://www.gelonghui.com/

