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4Q24 EARNINGS UPDATE 

 

Bilibili Inc. 

Quarterly GAAP Profit Achieved, Strong AdverAsing 
Performance, but Gaming Segment Faces Uncertainty 

SUMMARY 
 
Bilibili (BILI, HK9626) announced its 4Q24 results prior to market open on February 20. In 
the fourth quarter of 2024, revenue grew by 22% y/y to US$1,067 Million. Non-GAAP 
profit aWributable to shareholders slightly exceeded market expectaYons, while the 
company achieved its first-ever quarterly GAAP profit. Mobile gaming and adverYsing 
remain the primary growth drivers for Bilibili in the coming quarters. The highly 
anYcipated S6 season of “San Mou” officially launched on February 22. However, deferred 
revenue on the balance sheet declined by 7% quarter-over-quarter in 4Q24, indicaYng 
that the game has passed its peak stage. AddiYonally, the new Ytle “Jujutsu Kaisen 
Phantom Parade” performed below expectaYons, with monthly grossing ranging from 
US$14 Million to US$28 Million. Concerns persist regarding Bilibili’s future gaming 
pipeline. 
 
 
 
In line with market expecta1ons. Bilibili’s 4Q24 revenue increased by 22% year-over-year 
and 6% quarter-over-quarter to US$1,067 Million, slightly above the Bloomberg 
consensus esYmate of US$1,048 Million. The growth was primarily driven by strong 
performance in gaming and adverYsing. Non-GAAP profit aWributable to shareholders was 
US$62 Million, exceeding the consensus esYmate by 15% (Bloomberg consensus was 
US$54 Million). Non-GAAP operaYng profit reached US$64 Million, beaYng consensus by 
17%, with a non-GAAP operaYng margin of 6%, represenYng a year-over-year 
improvement of 16 percentage points and a quarter-over-quarter increase of 2 
percentage points. 
 
Gross margin improved for the tenth consecu1ve quarter. In 4Q24, gross profit margin 
increased by 10 percentage points year-over-year to 36%, with a slight sequenYal increase 
of 1.2 percentage points, driven by revenue scale. There remains potenYal for further 
improvement in gross margin. The size of SG&A expenses in 4Q24 remained largely flat 
sequenYally. During the earnings call, management indicated that the company expects 
long-term gross profit margin to reach 40%-45%, with non-GAAP operaYng margin 
projected to reach 15%-20%. 
 
Mobile gaming and adver1sing are pivotal for Bilibili. In 4Q24, adverYsing revenue grew 
by 24% year-over-year to US$329 Million. Bilibili’s user base, which represents nearly 70% 
of China’s Gen Z populaYon with an average age of 25, conYnues to offer significant 
growth potenYal in terms of purchasing power. We esYmate adverYsing revenue will grow 
by 20% year-over-year in 1Q25. In gaming, revenue increased by 79% year-over-year to 
US$248 Million in 4Q24. The year-over-year growth rate for “San Mou” revenue in 1Q25 is 
expected to be between 70%-75%. The performance of the S6 season of “San Mou,” 
launched on February 22, will be criYcal for Bilibili. The overseas launch of “San Mou” is 
slated for 2H25, and its Yming will be a key factor to monitor. Revenue from value-added 
services increased by 7.9% year-over-year to US$425 Million in 4Q24. 
 
Concerns persist regarding the gaming segment. According to third-party data, “San 
Mou,” which grossed around US$110 Million, accounted for more than half of total gross 
revenue of less than US$206 Million in 4Q24. However, signs of a slowdown in “San Mou” 
are emerging, as evidenced by a 7% quarter-over-quarter decline in deferred revenue, 
which fell to US$524 Million. This trend suggests a weakening in the overall gaming 
business. The performance of “Jujutsu Kaisen Phantom Parade” has also been 
underwhelming, with monthly grossing ranging between US$14 Million and US$28 
Million. Without new blockbuster Ytles, Bilibili may face challenges in sustaining gaming 
revenue growth. 
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KEY DATA 

Exchange: NASDAQ, HKEX 
Ticker: BILI, HK9626 
Current Price: $20.53 
52-Week Range: $9.63-$31.77 
Average Volume (3M): 6.49M 
Shares Outstanding (MM): 417 
Market Capitaliza^on ($MM): $8,552 
Fiscal Year-End: December 
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FINANCIALS 

KEY POINTS 
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In US$M FY23A FY24A FY25E FY26E
Revenue 3,107             3,700       4,154       4,666     
Gross Profit 750                1,210       1,541       1,400     
EBIT -698 -185 87 99
Non GAAP
Net Income -472 -3 311 414
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On the path to long-term profitability. Bilibili’s stock is currently trading at US$20.53 per 
ADS, with an enterprise value of US$7.815 billion. Consensus esYmates for CY2025 and 
CY2026 EBITDA are US$402 Million and US$558 Million, respecYvely, translaYng to 
EV/EBITDA mulYples of 19x and 14x for CY2025 and CY2026. This compares to the peer 
group, which is trading at 16x and 14x, respecYvely. While Bilibili is expected to be at a 
turning point in achieving long-term profitability by 2025, its current valuaYon appears 
relaYvely high compared to peers. However, should Bilibili achieve a net profit margin of 
10%, similar to most Chinese internet companies (its quarterly GAAP net profit margin in 
4Q24 was just 1.2%), its valuaYon could align more closely with the industry average. 
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Figure 1: BILI’s Financials 2023 – 2026E. 

 
Source: GLH Research; Company filings. 

 

Figure 2: Peer ValuaVon Analysis. 

 
Source: GLH Research; Company filings; Capital IQ. 

 

 

 

 

 

 

 

 

 

 

Unit：Million USD 2023 1Q24 2Q24 3Q24 4Q24 2024 1Q25E 2Q25E 3Q25E 4Q25E 2025E 2026E
Net revenues 3,107   781      845      1,007      1,067    3,700     947        1,016     1,055     1,136     4,154    4,666     
Cost of revenues -2356 -560 -592 -656 -682 -2490 -602 -641 -661 -709 -2613 -3266
Gross (loss)/profit 750      221      253      351         384       1,210     346        375        393        427        1,541    1,400     
Operating expenses:

Sales and marketing expenses -540 -128 -143 -166 -171 -607 -171 -151 -157 -169 -648 -569
General and administrative expenses -293 -73 -67 -70 -70 -280 -72 -70 -67 -73 -282 -242
Research and development expenses -616 -133 -123 -125 -127 -508 -130 -127 -129 -139 -524 -490

Total operating expenses -1,449  -334     -333     -360        -367       -1,395    -372       -349       -353       -381       -1,455   -1,301     
Profit (Loss) from operations  -698     -113     -81       -9            17          -185       -27         26          40          47          87         99           
Other income/(expenses):

Investment income, net -60 -3 -13 -10 -39 -65 -18 -19 -20 -22 -79 -84
Interest income 75 18 14 13 15 60 17 18 19 20 75 79
Interest expense -23 -4 -3 -2 -3 -12 -4 -4 -4 -5 -17 -23
Exchange (losses)/gains -5 -8 -2 -1 1 -9 -9 -9 -6 -7 -32 0
Debt extinguishment gain 40 -3 0 0 -2 -5 0 0 0 0 0 0
Others, net 18 7 0 -3 19 24 28 -1 11 24 62 103

Profit (Loss) before tax -653 -105 -85 -12 9 -193 -12 11 39 58 96 174
Income tax -11 0 1 1 3 5 0 0 -1 -2 -3 -2

Net Profit (Loss) -664 -105 -84 -11 12 -188 -12 11 38 56 93 172
Non-GAAP Adjustment Items and noncontrolling interests 193 45 46 44 50 185 55 60 46 57 218 243
Non-GAAP net loss attributable to the Bilibili Inc.’s
shareholders

-472 -61 -37 33 62 -3 43 71 84 113 311 414

Company Ticker EV 2024A 2025E 2026E 2024A 2025E 2026E Category
Netflix Inc NFLX.O 437,516 10,747 13,529 16,146 41 32 27 U.S. Entertainment Companies
Meta Platforms Inc META.O 1,703,837 83,717 113,064 132,673 20 15 13 U.S. Entertainment Companies
Spotify Technology SA SPOT.K 119,135 1,546 2,711 3,389 77 44 35 U.S. Entertainment Companies
iQIYI Inc IQ.OQ 3,476 249 2,032 2,078 14 2 2 Chinese Video Companies
Kuaishou Technology 1024.HK 28,916 3,264 4,138 5,042 9 7 6 Chinese Video  Companies
Mango Excellent Media Co Ltd 300413.SZ 6,636 987 1,081 1,169 7 6 6 Chinese Video  Companies
Tencent Holdings Ltd 0700.HK 609,148 36,965 40,435 45,364 16 15 13 Chinese Gaming Companies
NetEase Inc 9999.HK 49,611 4,415 4,996 5,524 11 10 9 Chinese Gaming Companies

Median 16x 12x 11x
Mean 24x 16x 14x

Bilibili Inc BILI.O 7,815              190 402 558 41x 19x 14x

Notes:
1. Data as of 2/25/2025.
2. EVs and EBITDAs are in US$ Million.
3. EVs and EBITDAs are in calendar year and estimates are provided by analyst consensus on Capital IQ.

EBITDA EV/EBITDA

FINANCIALS AND VALUATION UPDATES 
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Senior Research Analyst 

Chujie (Jack) Sun is a Senior Research Analyst at Gelonghui Research. Since 2017, Jack has served as the Investment Analyst in China 
Alpha Fund Management (Hong Kong) Limited, TMT Analyst in First Shanghai Group, and TMT Analyst at Gelonghui Research. Focusing 
on TMT sector, Chinese companies listed in the US, Hong Kong, and etc., and he specializes in both buy-side and sell-side equity 
research. Jack holds a B.A. in Economics from Ohio State University (Columbus) and an M.S. in Finance from City University of Hong 
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Gelonghui Research ("GLH") is a professional publisher of investment research reports on public companies and, to a lesser extent, 
private firms ("the Companies"). GLH provides investor-focused content and digital distribu^on strategies designed to help companies 
communicate with investors.  

GLH is not a FINRA registered broker/dealer or investment adviser and does not provide investment banking services. This report is 
not disseminated in connec^on with any distribu^on of securi^es and is not an offer to sell or the solicita^on of an offer to buy any 
security. GLH operates as an exempt investment adviser under the so called "publishers' exemp^on" from the defini^on of investment 
adviser under Sec^on 202(a)(11) of the Investment Advisers Act of 1940. GLH does not provide investment ra^ngs/recommenda^ons 
or price targets on the companies it reports on. Readers are advised that the research reports are published and provided solely for 
informa^onal purposes and should not be construed as an offer to sell or the solicita^on of an offer to buy securi^es or the rendering 
of investment advice. The informa^on provided in this report should not be construed in any manner whatsoever as personalized 
advice. All users and readers of GLH's reports are cau^oned to consult their own independent financial, tax and legal advisors prior to 
purchasing or selling securi^es. 

Statements included in this report may cons^tute forward-looking statements within the meaning of the Private Securi^es Li^ga^on 
Reform Act of 1995. Any statements that express or involve discussions with respect to predic^ons, expecta^ons, beliefs, plans, 
projec^ons, objec^ves, goals, assump^ons or future events or performance are not statements of historical fact and may be “forward 
looking statements”. Such statements are based on expecta^ons, es^mates and projec^ons at the ^me the statements are made and 
involve many risks and uncertain^es such as compe^^ve factors, technological development, market demand and the company’s 
ability to obtain new contracts and accurately es^mate net revenues due to variability in size, scope and dura^on of projects, and 
internal issues, which could cause actual results or events to differ materially from those presently an^cipated. 

The analyst who is principally responsible for the content of this report has represented that neither he/she nor members of his/her 
household have personal or business-related rela^onships to the subject company other than providing digital content and any 
ancillary services that GLH may offer. Unless otherwise indicated, GLH intends to provide con^nuing coverage of the covered 
companies. GLH will no^fy its readers through website pos^ngs or other appropriate means if GLH determines to terminate coverage 
of any of the companies covered. 

GLH is being compensated for its research by the company which is the subject of this report. GLH may receive up to US$200,000 in 
total within a year for research and poten^ally other services from a given client and is required to have at least a 1-year 
commitment. None of the earned fees are con^ngent on, and GLH's client agreements are not cancellable for the content of its 
reports. GLH does not accept any compensa^on in the form of warrants or stock op^ons or other equity instruments that could 
increase in value based on posi^ve coverage in its reports. GLH or an affiliate may seek to receive compensa^on for non-research 
services to covered companies, such as charges for presen^ng at sponsored investor conferences, distribu^ng press releases, advising 
on investor rela^ons and broader corporate communica^ons and public rela^ons strategies as well as performing certain other 
related services ("Ancillary Services"). The companies that GLH covers in our research are not required to purchase or use Ancillary 
Services that GLH or an affiliate might offer to clients. 

The manner of GLH's poten^al research compensa^on and Ancillary Services to covered companies raise actual and perceived 
conflicts of interest. GLH is commived to manage those conflicts to protect its reputa^on and the objec^vity of employees/analysts 
by adhering to strictly-wriven compliance guidelines. The views and analyses included in our research reports are based on current 
public informa^on that we consider to be reliable, but no representa^on or warranty, expressed or implied, is made as to their 
accuracy, completeness, ^meliness, or correctness. Neither we nor our analysts, directors, officers, employees, representa^ves, 
independent contractors, agents or affiliate shall be liable for any omissions, errors or inaccuracies, regardless of cause, foreseeability 
or the lack of ^meliness of, or any delay or interrup^ons in the transmission of our reports to content users. This lack of liability 
extends to direct, indirect, incidental, exemplary, compensatory, puni^ve, special or consequen^al damages, costs, expenses, legal 
fees, losses, lost income, lost profit or opportunity costs. All investment informa^on contained herein should be independently 
verified by the reader or user of this report. For addi^onal informa^on, all readers of this report are encouraged to visit GLH's website 
hvps://www.gelonghui.com.  

DISCLOSURES 

https://www.gelonghui.com/

